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New England continues to lag national giving index

By David Gram, Associated Press Writer  |  November 15, 2006

MONTPELIER, Vt. --New England continues to lag the nation in charitable giving, with upper-income Vermonters and Mainers showing a decline in generosity during the 10 years ending in 2004, according to a study based on federal tax data.

"If those people who are below the national average would give to the average, there would be a lot of money generated into the philanthropic pie," said Martin Cohn, spokesman for the Catalogue for Philanthropy, which compiles an annual "generosity index."

The Needham, Mass.-based nonprofit group issues its annual ranking of states and their residents' charitable giving by using Internal Revenue Service data showing average adjusted gross incomes and average itemized charitable giving.

In 2004, the most recent year for which data were available, New Hampshire ranked at the bottom among states for charitable giving. All other New England states were in the bottom 10, with the exception of Maine, which ranked 33rd.

Cohn called the tax data a "crude" tool with which to examine charitable giving, and not everyone agrees with his group's consistent finding that New England states tend to be less generous than the nation as a whole.

Last year, a group of philanthropic groups around the region issued its own report based on survey data, painting a more positive picture of giving by New Englanders. It said only about a third of taxpayers itemize charitable contributions, so a study based on IRS data presents an incomplete picture.

The New England charities' report said the main difference between residents of the region and people nationally is that New Englanders give less to churches and other religious organizations.

Based on survey data from the Center on Philanthropy at Indiana University, the New England charities' report said that "in New England, donors give a lower percentage of their income to religious causes and about the same percentage to secular causes as do donors elsewhere in the U.S. The difference in the total is largely attributable to the difference in religious giving."

The Catalogue for Philanthropy study confirmed that Bible Belt states have been the most generous relative to their residents' incomes, with Alabama, Arkansas and Mississippi typically landing in the top five.

This year's report by the Catalogue For Philanthropy was the 10th annual report issued by the group; Cohn said that would allow a good look at trends. "States can look not only at how they're doing compared to other states, but how they're doing when compared with themselves."

The report provided statistics for all taxpayers in each state and a separate set for those with an adjusted gross income of more than $200,000.

One thing was striking among the upper income group: Relative to their wealth, they are less generous than the population as a whole. The average upper-income person nationwide donated 3.8 percent of adjusted gross income to charity in 2004; overall, tax filers reported giving 7.9 percent of their adjusted gross income to charity.

In all six New England states, giving as percentage of income for people making more than $200,000 came in at below the national 3.8 percent figure. Between 1995 and 2004, Maine posted a slight decline in that category, and Vermont saw a larger decline. In 1995, Vermonters making more than $200,000 gave about 4.2 percent of adjusted gross income to charity; by 2004, that had declined to 3.5 percent.

Average 2004 adjusted gross incomes for those making more than $200,000 in New England ranged from $661,000 in Connecticut down to $458,000 in Vermont.

Average adjusted gross incomes for all taxpayers ranged from $73,073 in Connecticut in 2004 down to $42,507 in Maine.

----------

On the Net:

The Catalogue for Philanthropy: http://www.catalogueforphilanthropy.org
New England charities' study:

http://www.vermontcf.org/PDFs/A-Closer-Look-At-New-England-Giving-Nov-2005.pdf 
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Itemized charitable giving by New England in 2004

November 15, 2006

A state-by-state breakdown of charitable giving by New Englanders, based on itemized charitable deductions reported to the Internal Revenue Service in 2004. 

CONNECTICUT:

All tax filers:

Average adjusted gross income: $73,073

Average itemized donations: $4,033

Average donations as percentage of income: 5.52 

Those with adjusted gross incomes of more than $200,000:

Average adjusted gross income: $661,139

Average itemized donations: $20,731

Average donations as percentage of income: 3.14 

MAINE:

All tax filers:

Average adjusted gross income: $42,507

Average itemized donations: $2,575

Average donations as percentage of income: 6.05 

Those with adjusted gross incomes of more than $200,000:

Average adjusted gross income: $460,171

Average itemized donations: $16,109

Average donations as percentage of income: 3.5 

MASSACHUSETTS:

All tax filers:

Average adjusted gross income: $62,855

Average itemized donations: $3,465

Average donations as percentage of income: 5.51 

Those with adjusted gross incomes of more than $200,000:

Average adjusted gross income: $557,857

Average itemized donations: $19,096

Average donations as percentage of income: 3.42 

NEW HAMPSHIRE:

All tax filers:

Average adjusted gross income: $54,489

Average itemized donations: $2,780

Average donations as percentage of income: 5.1

Those with adjusted gross incomes of more than $200,000:

Average adjusted gross income: $501,038

Average itemized donations: $16,443

Average donations as percentage of income: 3.28 

RHODE ISLAND:

All tax filers:

Average adjusted gross income: $50,790

Average itemized donations: $2,718

Average donations as percentage of income: 5.35 

Those with adjusted gross incomes of more than $200,000:

Average adjusted gross income: $495,779

Average itemized donations: $15,768

Average donations as percentage of income: 3.18 

VERMONT:

All tax filers:

Average adjusted gross income: $44,471

Average itemized donations: $2,868

Average donations as percentage of income: 6.45 

Those with adjusted gross incomes of more than $200,000:

Average adjusted gross income: $458,057

Average itemized donations: $16,127

Average donations as percentage of income: 3.52 

UNITED STATES:

All tax filers:

Average adjusted gross income: $50,680

Average itemized donations: $4,012

Average donations as percentage of income: 7.91 

Those with adjusted gross incomes of more than $200,000:

Average adjusted gross income: $554,643

Average itemized donations: $21,246

Average donations as percentage of income: 3.83

------

Source: Catalogue for Philanthropy
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At philanthropy group's urging, states declare 'Giving Day'

By David Gram, Associated Press Writer  |  November 22, 2006

MONTPELIER, Vt. --This year, Thanksgiving is a two-day affair: Thanks on Thursday, giving on Friday.

At the urging of a Massachusetts-based philanthropy group, Gov. Jim Douglas this week added Vermont to the list of states calling the day after the feast "Giving Day," and urging people to do what they can for charity.

"The holiday season provides an occasion to remind us of all that we have to be grateful for, and it should also serve to remind us to continue to be aware of the needs of others who may be struggling and in need of assistance," Douglas said in his proclamation of Giving Day in Vermont.

With Massachusetts and Rhode Island leading the way in 2002 and New Hampshire following in 2003, four of six New England states now make the observance being promoted by the Watertown, Mass.,-based Catalogue for Philanthropy. In all, 11 states have joined the effort.

For all the good intentions, New England still comes up short on the delivery. The Catalogue last week issued its annual "generosity index," ranking states' charitable giving as a portion of income, based on Internal Revenue Service Data.

In 2004, the most recent year for which data were available, New Hampshire ranked last for charitable giving. The other New England states were in the bottom 10, except for Maine, which ranked 33rd.

Outside New England, New Jersey, Illinois, Indiana, Kentucky, Louisiana, Mississippi and Nebraska also observe Giving Day, said Catalogue spokesman Martin Cohn.

The call for a Giving Day appears to resonate with Vermonters. Dutchie Chastaine, 61, of Pittsford, called it a good idea.

"In my town, we have a Santa fund, and we do a lot for it. My husband gives money, and I usually buy a toy and some hats and gloves" for underprivileged children, said Chastaine, interviewed shopping Wednesday outside a Circuit City store in Williston.

"I think that's a wonderful idea," said Sharon Irish, 59, of Richmond. "I work at IBM and we do a `Toys for Tots' program there. I think giving is the best thing in the world. There should be more of it."

Current economic conditions should allow millions of Americans to step up their charitable giving this year and next, said George C. Ruotolo Jr., chairman of the Illinois-based Giving Institute, which does research for charities and philanthropies nationwide.

"The stock market is always a factor. That directly impacts giving from individuals," Ruotolo said. "Corporate profits appear to be on the rise and that also has an impact on giving from corporations. When the stock market goes up, what happens is foundations to better. They're almost required to give away more money. There's kind of a cycle effect here."

At the Vermont Foodbank in Barre, which distributes food to about 270 food shelves and other local distribution centers around the state, executive director Deborah Flateman said activity this year was up slightly from 2005.

While a Dow that has set records recently and corporate profits were helping some segments of society, Flateman said, others were being left behind.

She noted that in a study released last week by the U.S. Department of Agriculture, Vermonters with "low food security" -- or a risk of going hungry -- had increased from 9 percent to 9.5 percent of the population in the past year. Those with "very low food security," went from 2.3 to 3.9 percent.

"I really think that it's the story we keep hearing," Flateman said. "People aren't making enough money to provide for their families."

Meanwhile, an international group promoting an annual "Buy Nothing Day" to combat consumerism on the day after Thanksgiving says the Giving Day idea dovetails well with that effort.

"I think there is a natural synergy there," said Kalle Lasn, founder and editor-in-chief of Vancouver-based Adbusters magazine. "If you look at what both of us are doing, in a sense we're tweaking the consumer culture."

The day after Thanksgiving usually is known as a holiday shopping day. Douglas said he has no problem with that.

"I don't want to suggest they buy less, because the retail sector's an important part of our economy," the governor said. "But they might want to buy something for somebody else."

Douglas noted that the annual "Mitten Tree" would soon be erected on the ground floor of the state office building where he works. Passers-by can purchase hats and mittens, which are then given to less fortunate Vermonters.

"I hope that as people do their Christmas shopping they'll remember there are many who are less fortunate and reach out in some way to help them," the governor added. 
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"Giving Day" in N.H.: How to lend a hand

By Beverley Wang, Associated Press Writer  |  November 22, 2006

Probably no other holiday comes close to Thanksgiving's trifecta of indulgence -- a day of food, family and football -- and it's often followed by a day of extreme bargain hunting as the holiday shopping season kicks off.

Some states are trying to add another tradition to the holiday: charitable giving.

For the fourth consecutive year, New Hampshire is proclaiming the Friday after Thanksgiving "Giving Day" to encourage people to contribute to the public good. In New England, Vermont, Massachusetts and Rhode Island also have proclaimed Friday a Giving Day.

"Thanksgiving is a day where we come together as a family and we view all the blessings that we receive," said Martin Cohn, a spokesman for The Catalogue for Philanthropy, a group dedicated to increasing charitable giving nationwide. "This is an opportunity to come together as a family to review all the blessings we receive and also to help others."

Charities across New Hampshire are scrambling for help this time of year. Here are some of their suggestions for lending a hand.

ADD IT TO YOUR SHOPPING LIST:

Shopaholics don't have to give up their "Black Friday" to give to charity.

"Buy one extra gift and we could see to it that it's put into the hands of someone who may not otherwise have a gift," says Marilyn Morrison, pastor of the Salvation Army in Berlin. "Angel Trees" displayed in local businesses provide lists of children in need of gifts.

The same goes for groceries -- Morrison says her group already is stocking up for Christmas dinners and needs about 100 more turkeys. Food pantries, soup kitchens and shelters across the state need similar help.

Through December, Hannaford and Shaw's supermarkets will be selling holiday food packages stocked with staple items that can be donated to the New Hampshire Food Bank. Stop and Shop stores will allow customers to donate $10 rewards vouchers to the food bank, and kick in a matching donation.

DO WHAT INTERESTS YOU:

"I often suggest that people start with what they care about," says Deborah Schacter, a senior program officer with the New Hampshire Charitable Foundation. The web site http://www.guidestar.org sorts nonprofit groups by name and location, provides tips on giving wisely and searches to verify the legitimacy of charitable groups.

Schacter advises families to lay out their priorities for charitable giving. Gather up donation solicitations that arrive in the mail and have a conversation -- "Here are the folks asking us for support. How much can we afford and which of these rise to the top for us?"

Morrison says she's looking for adult volunteers to work with Salvation Army children's groups, as well as volunteers to ring bells for donation kettles. Donations can also be made online at http://www.onlineredkettle.org.

LOOK LOCALLY:

The New Hampshire Food Bank, which distributes food to 350 groups across the state, lists local food pantries and soup kitchens on its Web site, http://www.nhfoodbank.org -- and all are in need, says food bank executive director Melanie Gosselin.

Since the Berlin pulp mill closed in May, the United Way of Northern New Hampshire has seen a significant drop in donations, says executive director Rolanda Duchesne. That's because the largest local employer also was a major source of donations from payroll deductions.

Trying to make up the difference has "been very challenging," she says.

United Way groups, located via http://www.unitedway.org, also give names of local charities needing help.

Kelly Murphy, executive director of the Sullivan County United Way, notes that demand is up at the Claremont soup kitchen and food pantry, as well as the local women's shelter.

She suggests contacting groups directly and asking what they need before embarking on a shopping expedition.

"These agencies are going to know exactly what it is that they need," she said. 

